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3|[ÌH£bH1

if 27 HTlfa, 2009

H. UT.ffa 138(31).—TRUK,

(fottìi?) srfWrq, 1995 (1995 UT 7) fat RTTT 22 fat 
11- «FRI ( 1 ) SRI llffalfa UT Riti Ufa §R, fait? 
¿fattili fadifa fin, 1994 ut afar fafati? urò fa tfaR 

fì**ffataci Pi<ì*ì amai if, anÌR :—

I. ( 1 ) ?? tllfa UT fafèm UH <tÌ4<rl ¿fatpNd fadlfa 
(fafatl?) fWT, 20091 I

(2) fa w? fa rutti? ut urte fat R^l fafa I
2. fam MÌW fadlfa till, 1994 fa till 7 fa 

(2) fa T3F5 (viii) fa H-T£P^ (17) fa

fdHÌdf&cl fa?:TlTffaì fun W, 3T1ÌR :—

M H<,nj fafa fa)til arnn lit, Pa tifa fafa ai-s HIM IT trihil 
1? 4Hqfa ÌU1T Hl fai tian ftvite a*aia^ deMI^, 

ifal, Riraileci, faia>t 11 3F? FK17 RRlfa1» ffaR fat 

aanbi ÌU1T UH 1?, fa*-ifaifaaa IRlf fa solfala afaci 
fall IT fay I fact fail! HI Tifali,-

( i) fayNa fa 'eoqW^e U g?l fa alaci fayifaci (a>R 

IT t£ IKK UT ft f?Ul fail! HIT lrf?R ? fu 
ÌUTÌt ^1 IT fufat fat? fa yfafa-« UTlfa UT;

(ii) fayn? fa yfafa£ unfa ut utf fat rtw it 
STRUTS! iff tun HIT lTf?R;

(iii) fayin fa Mfaft# Hcllfa ur wh urò irò 

in? ¥HT1 11 IFWRI SffitWlST W WR;

(iv) fam fa Rffaus: dmfa fa w fìròn tròr 
afa afafanrr it ffa^utf ui difa? iff tun 
HIT alien;

(v) fayim fa, n 3R ^mfa m fayim fain h 
tst fa, fading- W fa faifai fa ròR famit 

ftlfalf UT Ulti iff tfan HITlrf$R :

ifg is sftr tfa^-
(i) faymsitii Htolfaci fayiMd fat RU Ufa fa 

TTT1 RU afafa? tfait^<j>a aiéd 3{?>iaì"d 
fa?TT MH(UIMM faniRTgiufalTÌfafafa 
fa ?rc irò fad tfafad, ««jiu^shk, w, 

RcfatSH, f^UT IT 3RT HRU RRTfa 
^fan^an IH fa fan fan fUR 1R fa afa fa 
Rifu HIT fa fafa 3113 ¿tì di IT WR fa 
1ST ifat Rifa fa STH <sms anei®? fa afa 

"31 IT fafa faym IT Mtcnfqn Hl ara in 

fa IRlfìli fam STTlfa m SRiHIjMIdl 
iff fan :

(ii) 7JHT afa W1 faUKl KTTT fafa Tifa
fam unfair fafe fanrr fa rir nfa 

rt fayimT in ??fa mutui n ntm n 

"5? ilfam fa fafal ft>ra m a I a w fa^
in ?n in fa faTR ^ifaTfatH sfa WH 

fa) AI liRHT fai fa srfafafa? ttiefafaa) 3Prò? 
fa falR dM^ld t sfa IH 1TR3T fa

(i) fa -31-^fe (v) fa fafafad 
■SRlfa fa SRJTTK $ Tl

[HT. fa 3105/14/2008-fafa-III] 
fafanzfaf, fag?? Tifai
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fwr NTTT 7FTO ft ftlft II, 7^ 3,
(i) 3TCK ftl.ftil.ift. 729(ft), ftftfaft

29 ffttW, 1994 ft fflftRft ft ftft 
3ffftft ftfttftft ft. ftl.ftftift. 104(ft), ftftfta 
25 WRT, 2008 'SRT iftift ftft !

MTNISTRYOF INFORMATION AND BROADCASTING 
NOTIFICATION

New Delhi, the 27th February, 2009
G.S.R. 138(E). —In exercise of the powers 

conferred by sub-section (1) of Section 22 of the Cable 
Television Networks (Regulation) Act, 1995 (7 of 1995), 
the Central Government hereby makes the following 
rules further to amend the Cable Television Networks 
Rules, 1994, namely:—

1. (1) These rules may be called the Cable 
Television Networks (Amendment) Rules, 2009.

(2) They shall come into force on the date of their 
publication in the official gazette.

2. In the Cable Television Networks Rules, 1994, in 
rule 7, in sub-rule (2), in clause (viii), after sub-clause (A), 
the following shall be inserted, namely;—

“Provided that a product that uses a brand name or 
logo, which is also used for cigarettes, tobacco 
products, wine, alcohol, liquor or other intoxicants, 
may be advertised on cable service subject to the 
following conditions that
(i) the story board or visual of the advertisement 

must depict only the product being advertised 
and not the prohibited products in any form or 
manner;

(ii) the advertisement must not make any direct or 
indirect reference to the prohibited products;

(iii) the advertisement must not contain any 
nuances or phrases promoting prohibited 
products;

(iv) the advertisement must not use particular 
colours and layout or presentations associated 
with prohibited products;

[Part II—Sec. 3(i)j

(v) the advertisement must not use situations 
typical for promotion of prohibited products 
when advertising the other products: 

Provided further that—

(i) the advertiser shall submit an application 
with a copy of the proposed 
advertisement along with a certificate by 
a registered Chartered Accountant that 
the product carrying the same name as 
cigarettes, tobacco products, wine, 
alcohol, liquor or other intoxicants is 
distributed in reasonable quantity and 
is available in a substantial number of 
outlets where other products of the same 
category are available and the proposed 
expenditure on such advertising thereon 
shall not be disproportionate to the 
actual sales turnover of the product:

(ii) all such advertisements found to be 
genuine brand extensions by the 
Ministry of Information and 
Broadcasting shall be previewed and 
certified by the Central Board of Film 
Certification as suitable for unrestricted 
public exhibition and are in accordance 
with the provisions contained in sub­
clause (i) to (v) of the first proviso, prior 
to their telecast or transmission or 
retransmission.”,

[F.No.3105/14Z2008-BC-III|

ZOHRA CHATTER! 1, Jt. Secy.

Foot Note :—The principal rules were published in the 
Gazette of India in Part 11, Section .3, 
Sub-section (i), vide number G.S.R. 729(E). 
dated the 29th September, 1994 and lastly 
amended vide number G.S.R. 104 (E), dated 
the 25th February, 2008.
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